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INTRODUCTION

Clémentine SAL is a leading Lebanese independent Ad Agency offering a wide array of services covering the main fields of corporate and marketing
communications: advertising creation and strategy, creative services, brand design and identity, graphic design, media planning and engineering,
production (TV commercials, radio spots, photography, and print), as well as online and social media communications. The agency also offers
consultancy, creative services, and strategic planning in the field of political communication.

Established in 2009, Clémentine counts in its ten springs portfolio innumerable creations and successful ad campaigns. The agency managed to
strongly impose itself as the biggest independent ad agency in Lebanon and a very active player in the whole MENA region. It caters to its clients with
uttermost professionalism and dedication. The agency’s mission is to create clever communications while establishing long-term relationship with
clients based on trust and experience gathered over the years. In this regard, it serviced clients of all categories and sizes, in Lebanon, but also in
numerous countries including France, the USA, Egypt, Palestine, Cyprus, and others.

The Agency counts today a staff of more than 20 seasoned communications experts, catering for a bouguet of more than 200 clients in Lebanon and
the whole MENA region, for whom more than 200 TV commercials were produced and more than 400 national campaigns were led.

In 2018, the Agency has reached a significant turnover of multiple million US Dollars and has started an international expansion plan. Clementine
Armenia was founded in Yerevan in 2019 to cater for the Armenian market and other markets in the region on top of which comes Georgia. Furthermore,
an expansion to Tunisia has been established in 2019 to cater for the Tunisian market and all the Maghreb region including Morocco, Mauritania, Libya,
and Algeria. The two new offices will be operating in 2020. Besides, Clementine is today aiming at achieving a new growth and will be expanding to
additional countries on top of which comes France, Qatar and Egypt.

The present credentials have the objective of showcasing some of the Agency’s works, deliveries, operations, clients, and business standards.
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f ‘ u ed to the blossommg of our ||tt|e CL -ME -
allty imagination, energy and cheerfulness, our Agency managed to strongly |mpose itself on
the Lebanese and regional markets. We owe this to an ever-growing bouquet of trusting clients and
reliable business partners. We also owe it to an incredibly professional team, tirelessly buzzing with
creativity, creating beautiful brands, and shaping a world of “clever communication.” For a decade,
our tree kept blossoming with countless accomplishments and projects, allowing us to spread our
presence to 2 new markets providing high quality services to Lebanese and regional clients.
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CLEMENTINE

ADVERTISING & PR

Hello Armenia!

We are excited to announce that, due to our remarkable growth over the past
years, we are expanding. We specialize in communication; advertising, PR,
media, design and digital solutions that are planted on strategy, cultivated by
experience, and realized with creativity and imagination. Our aim is to build you
brand skyrocket its performance in today’s challenging business environment.

OOODE /clementinesal

TUNISIE

CLEMENTINE

PUBLICITE

Boy’ow (a Tunisce

C'est avec grand plaisir que nous récoltons les fruits de notre succes, et nous
annongons |'expansion de nos activités. Nous sommes des spécialistes de
communication, de publicité, de relations publiques, de médias, de créations
et de solutions digitales, une expertise fondée sur la stratégie et réalisée avec
créativité et imagination.







WHO ARE WE?

Clémentine®sal is a group of people who have a
crazy passion for creativity, which they share with
their clients in order to create beautiful brands and
to imagine different communications. Thanks to its
originality, imagination, energy, and cheerfulness,
our agency managed to strongly impose itself on the
Lebanese market.

Today an award-winning agency, Clémentine®
has become an undeniable trend in the Lebanese
communication and advertising landscape. Our young
agency became a benchmark in the creative industry

and an obligatory passage to all creative wishing to
have a tasty, clever, out-of-the-box, and unforgettable
campaigning.



THE STORY BEHIND OUR NAME

Our brand name’s story can be simply told! When a company that
puts creative concepts for sale on the market decides to give itself
a name, or a mere tag, the least that could be done is putting some
efforts in order to deliver an “out-of-the-box” naming. We hate dull
brand name consisting of putting dead letters one next to each
other, a very common thing in today’s world of advertising.

We did opt for the very minimal name of Clémentine®, which has
an interesting brand story to tell. As a matter of fact, clementines
are very acid fruits that leave evidence wherever they are put. A
clementine is never unnoticed thanks to its strong color, taste,
smell, and acidity. There's a very strong coherence between the
latter and our view and philosophy of communication. We believe
that a successful communication should have all of that. Just like a
clementine, it has to be acid, strong, tasty, and colorful ...

Clémentine® is a name, which promises to deliver all of that!




OUR UNIQUE
POSITIONING

Clémentine® positions itself as a global, 360-degree
communication company, offering services that cover the main
fields of modern communications, such as advertising, creative
services, graphic design, media planning and engineering,
productions (audio - video - photo), and more.

Our agency extends its services to any company, institution,
organization, or public organism and proposes adequate
solutions to any marketing communications problematic.

360-degree communication constitutes the heart and soul
of our agency. All of our activities are thus based on a global
approach to brands, more than a merely creative boutique
concept.
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OUR MISSION

Our mission at Clémentine® consists of bringing new,
unique, fresh, clever, and creative concepts to life while
putting them on the market in a non-conventional manner.
We are determined to provide our clients with the business
results they seek, as we offer a different and global concept
of creation and advertising. With the elaboration of “Clever
Communication”, we are able to set their name apart from
the crowd.

OUR VISION

Lebanese at heart, global in performance, Clémentine®
strives to be recognized as one of the most innovative,
devoted, and productive advertising agencies on the
Lebanese and Levant markets. Our agency will become
the ideal creative partner for any company, institution,
organization, public organism, and political party or figure,
eager to manage their marketing and communications in a
particularly effective and clever way.
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CORPORATE CULTURE

Clémentine® corporate culture is based on a system of
values, consisting of five strong pillars: creativity, excellence,
professionalism, ethics, and corporate social responsibility. These
words are behind each step we make. These values are present
in each brainstorming we lead, each contact we establish, each
relationship we maintain, and each delivery we make.
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O l | R S E R\/ | ( : ES As an integrated advertising and communications agency, Clémentine®
provides its clients with a complete range of creative services and
marketing solutions, thus ensuring an effective spread of their messages

and a better reach of their targets. We take pride in delivering unrivalled
passion as well as an attentive and impeccable client servicing that is

equal to the service provided in a 5-star hotel.

CREATION PRODUCTION MEDIA

Copywriting Services Print Productions Traditional Media

| Lines | Digital Planning & Buying

| Slogan | Offset | Media Strategies Elaborations

| Tailor-Made Media Plans
| Traditional Media Buys
| OOH & Press, TV, Cinema & Radio

Electronic, Online &

Broadcast Productions

. . | Radio Spot Productions
Full Campaigns Implementations | TVC Productions

Ad. Concepts Creation

| Print | Online Productions Digital Media Ops

| Radio | Digital Campaigns Planning
| TV | Effective Digital Buys

| Press | Search Engines

| Online | Portals, Blogs, Websites
BTL Design Services Social Media Management
| Brochures & Sponsoring

| Flyers | Social Media Strategies

| Promotional ltems | Platforms Creations

| Social Media Full Management
| Social Media Sponsoring & Buys
/ Facebook & Instagram

| Twitter, etc... :



CLIENTS PORTFOLIO

Clémentine® presently works for a very rich assortment of leading

Lebanese and regional accounts. These include commercial brands,
corporations, political parties, political cabinets, ministries, public
administrations, = non-governmental organizations, and fine arts
entities. Following is a selection of institutions and clients for which
the agency has worked.
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I RESTAURANTS
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W FINANCIAL SERVICES & INSURANCE
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2 CONSTRUCTION & PUBLIC SERVICES
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AWARDS

We take pride in our work and believe it's worth
all the time and effort. Apparently, a lot of
people agree with us. Within only 4 years of
“CLever  CommunicaTioN”, we have already won
4 advertising awards.

Pikasso d'Or 2011 - Citizen Billposter Award -
Tobacco Free Initiative

| aaall 8la agad gl alaall sle
)R A YA Glaad pgloall zgh plhsy
T AT aa ghdan 330 N opaedd )\ o
www.lebarmy.gov.Ib - 01 87 44 93 Siyiadh

E WS - W
t 1:_! " = ‘.i

i st

ﬂ--ﬁ_

r
-

TOBACCO FREE A @
~~ INITIATIVE EER @
A Gasiibaiiia 71 PIKASSO  CLEMENTINE

R Pikasso d'Or 2011 - Supersize Bronze -
Lebanese Army /[ The Rangers Regiment
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Dubai Lynx Award 2011 - Film Bronze -
Lebanese Ministry of Youth and Sports

Pikasso d'Or 2012 - Citizen Billposter Award - YASA
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CLEMENTINE

FOR BRINGING
BACK HOPE

AND DOING IT
SO BRILLIANTLY,
THANK YOU.

PIKASSO

Pikasso #NetworkOfHope Award 2015 -
“Hope* Lebanon” Campaign
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MEDIA PLANNING
UNIQUREXPERTISE

|

Since its inception in’2009, Clémenipe has built a dedicated media planning and buying unit,
which counts today 3 seasoned media experts who benefit from a very sharp experience and a
solid background in terms of advertising media operations. This internal MBU regroups a media
planning university lecturer, a seniof media planner acting as media director, and a former
Business Director of one of the biggest WPP media buying units worldwide, who has worked on
numerous multi-million-dollar campaigns reaching an average of 12 million dollars per annum.

In terms of media planning, Clémentine can be counted amongst the biggest and sharpest
media agencies in Lebanon. This is justified mainly by the very big volume that the agency
manages in terms of billing, which has reached over the years a multiple million-dollars value. Our
media planning expertisg covers the whole mix of traditional media including newspapers and
magazines, radio, TV, and ©OH. It has also extended its know-how to the terms of digital and social
media operations where i has led multiple campaigns. In addition to this, the agency has built
privileged relationships with traditional and non-traditional media suppliers in Lebanon and abroad.
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PRODUCTION

Since its establishment in 2009, the agency has produced more than 250 TV commercials.
Clémentine is known to have one of the best production price-performance ratio in the country
and its expertise is very obvious through its rich delivery. Our clients have also reported highest
satisfaction in view of the pricing, the quality, and the creative orientation of all productions. All over
its 10 years’ existence, the production unit of the agency has built solid and trustworthy relationships
with major production houses in Lebanon andinthe region, andis capable to carry out sharply, quickly,
and efficiently all types of production operations, including audio, video, and photo productions.
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WORK
ILLUSTRATIONS

TV Commercials

CLEMENTINE has created and produced more than 200 TV commercials
for an assortment of local and regional accounts. We invite you to view
a selection of our best work on our vimeo account “ClémentineSAL".
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PRINT

Clémentine has created more than 500 print
and online campaigns related to various fields
and topics. Following is a selection of our work.
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PUBLIC INTEREST
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PUBLIC INTEREST
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An equal world is
an enabled world

€l

- S — \9 L L
#EachforEqual olglusoll _LUS#

6ipall  ollell pgull 2020 =i 8

#EachforEqual
International Women's Day March 8, 2020

kgl ALl
AL 31y all g5
National Commission <
for Lebanese Women

i o
A 3l all o958
National Commission S
for Lebanese Women

Takla Chamoun

50 e



51

PUBLIC INTEREST
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01874493 S\yaxt
(X‘ www.lebarmy.gov.lb

2015 ;1518 2501 | ity j11 11 0002915 Jgi 30 | 291 5JLE1 (san

g
SCEL B KESPORT) lebarmy.gov.lb | rangers@army.gov.lb | 01 87 44 93 =i,z 550

@ (4'«

DANS LA PEAU D’UN

COMMANDO

SOUS LEMGE DU GENERAL JEAN KAHWAJI
COMMANDANT EN CHEF DE L'ARMEE LIBANAISE

PARTICIPEZ A LA COUI DES COMMANDOS
de la caserne de Laklouk' @ la caserne des Cédres
le dimanche 18 aoit 2013

Inscriptions au: 01 87 44 93
SPORTS

S FRANSABANK lebarmy.gov.Ib | rangers@army.gov.Ib

7908 ()i slanll Bilcp

Jlgil Jlgsn ()9S

s8] (Gl 1 ) L

2014 ;1519 2901 | uins jyi 11 (985 jyi (0
lebarmy.gov.lb | rangers@army.gov.lb | 01 87 44 93 :a=s
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PUBLIC INTEREST
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PUBLIC INTEREST
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National Commission
| for Lebanese Women
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FROM THE AMERICAN P g

USAID FUNDED — LEBANON REFORESTATION INMIATIVE
4

76% seedlings

% / survival rate
~—

MR
( ACHEVENENTS ) .72,
(200-2018)

Luh.;@-ﬁ*_}- l’-mrh* &J_LQJH-

Ll @5la (o duldgl) dyilngll dloall

805,568
seedlings planted

.\9.

More than 1,700 \
i c 75,647 tons of CO:
seasonal jobs created Rahi throughz
reforestation activities

~ HAPPY EARTH DAY

#ProtectOurSpecies

"' \“ , 3 |
‘i@}’ Y NV

UsaipD ... 7%

FROM THE AMERICAN PEOPLE Aslyyll 3,059

agLil ! &)<l shlda 51 Bas g
L 5513 :‘Eﬂsﬂmg Disaster Kisk Management Unit

MARCH

INTERNATIONAL WOMEN'S DAY

4 _iupa s Udices
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PUBLIC INTEREST

SOMEONEIS SITTING
IN THE SHADE TODAY
BECAUSE SOMEONE
PLANTED A TREE
A LONG TIME AGD

Bl THIGS
OFTEN HAVE. &
ShALL 508
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NATIONAL HEALTH LEBANESE HEALTH SECTOR: - ROLE OF HEALTH SECTOR 4 . VALUE OF HEALTH
IN IMPACTIN F
COVERAGE & AGING PLAN HEALTH DIGITALIZATION AR ’ e R i NOTY PREVENTION

#LHE2018 #LHE2018

#LHE2018 #LHE2018 #LHE2018

- A &
'
'
o, E
4

4 NOVEMBER, 2018 Homanpee ,3';‘2‘3/5'_"15_%% 228 e 4 NOVEMBER, 2018 Heamne 3 NOVEMBER, 2018 s
15:00-16:30 rergy R bessegll eTEVA 11:30-13:00 ergy A 11:30-13:00 ergy A

11.17:30-20:00

4 NOVEMBER, 2018
9:30-11:00

THE LARGEST ECONOMIC
CONFERENCE IN LEBANON RELIGIOUS

Lebanese K || SAVOIRFAIRE E=—=TOURISM
N atl on a] \ i1 | 28 October | Hall A | 2:00PM ; 3:30RM N~ 2800tober?HalIIi|10:00AM-11:15AM
Energy & ,_ A o N
a3l diinhgll a8Lnl P ? i

. 4 \ ; Y o ” - 4 | 7

The Drive of the Economy

Lebanese
National
Energy#

27 and 28 October | BIEL, Beirut

o

\
/

9y
/\MEDICAL TELECOM ,,
TOURISM | FOR GROWTH " REBUILD SYRIA

28 October | Hall B | 11:30 AM - 12:45 PM 25T g Hamal S0 PA o 28 Octoler | Hall A | 3:30 PM - 5:00 PM

.’A
BANKING AND Eus ‘ '
INSURANCE OIL AND GAS

28 October | Hall A |10:45 AM - 12:45 PM 28 October | Hall A | 9:00 AM - 10:30 AM

E
\Z]

NANS

| a\ZAaN 8
Y

ENE!

The Drive of th
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I FINANCIAL SERVICES & INSURANCE

WITH US, THE ODDS ARE

IN YOUR FAVOR.

@ Spot Futures @) CFDs @) Equities @) Options Dora Highway | 01265 600 BOGOFINANCEg

Regulated by the Central Bank of Lebanon under license # 46 bo go finance.com YO RUGR « @A 8P ST /AN B KO

—_
C/;(o,wlf oul

‘id.u.n.n.'\.lj.l.ng.lul.ll.me.l.nm

o J1'$ 5,000 Ay dun
BOGOFINANCE gloeree

- 1700150 150
>

Spot | Futures | CFDs | Equities | Options

v d“ f’ ﬂ i HBOGOFINANCE

T

YOUR INVESTMENT KEY D5 %ighway 1,01 265,850
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after-hour
CHAVINSS

e —m——

1 BAYRUTSTREETFOOD

The'simple 4 4 [
ploatgges of Gfe!

RETAIL

L'y spice up
BAYRUT

Tiere is ne cthes place
YOU’D RATHER GO!

MAKE YOUR RESERVATIONS NOW : @ 01990 011

——
(EAVWBTREETFWD ]

BAYRUT TFOOD ]

Our home-made desserts

ate $e ;wd Mmy
Friday 13* '

;‘\\\ -\ r“_‘ .

Welceone

(o TO THE -

—— e
FAYRUTSTREETFOOD

o S i |

Mioukhieh Okra With Meat
(Bamieh Bi Lahme)

Zm ECE

Kebbeh Siyadieh Lamb Neck
Arnabieh With Rice

O 01990011

said the days of

eaily b



W PROFESSIONAL SERVICES

SUKLEEN

1557l

SUKLEEN

‘ﬂ@@ﬂ

SUKLEEN |

15571

OUR KIDS OUR KIDS{ M
NEVER FAIL NEVER FAIL &)
TO IMITATE US TO IMITATE US

B

fet's \\ =y

SEEANON : % suxesn

(d
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W PROFESSIONAL SERVICES

SUKLEEN
lEBANON

SUKLEEN
LEBANON

IDIIWNI.I}AD SUKI.EEN THE FREE APP < (0mes

» let’s
SUKLEEN l.5 T SUKLEEN
lEBANON S~ : LEBANON
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PROFESSIONAL SERVICES




W PROFESSIONAL SERVICES

2
%e

RAMCO

@altas-b

Hoail) ablall wlaill

RAMCO @altas-b

— “ RAMCO ®@altas-b !
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PROFESSIONAL SERVICES
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(N PROFESSIONAL SERVICES

Jatseuitillg dilpall Eligy 85 iy q I 5
20~ iy A4l Gle Jaddl yalds Jasdirillg GUlunl) Cligy 6.4 pii

P ] b

il -gitiablyiyalia e

HATS OFF TO ALL DADS

BREAST ‘ i ‘ HAPPY FATHER'S DAY
CANCER , ik

AWARENESS MONTH

PROUD PARTNER OF

EXTREME
E ERGY

JULY.28 & AUGUST 2-3-4 2019

» . ( ¢ . s - ¥ > »
JULY 28 & AUGUST 2-3-4 2019 ‘BUS JULY 28 & AUGUST 2-3-4 2019 ‘BUS JULY 28 & AUGUST 2-3-4 2019 ‘BUS
- 3 e e CHABROUH DAM-FARAYA

CHABROUH DAM-FARAYA CHABROUH DAM-FARAYA CHABROUH DAM-FARAYA
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PROFESSIONAL SERVICES

INSURANCE

INSURANCE

75 VEARR ADIR
INDEPENDENCE INSURANCE

el 8T wly ..elijas jje

'YOUR INDEPENDENCE, INSURED

. &a ;E
- &
Uilolt
Ulollilag ulyn age J5

INSURANCE

B P B BEBHE @

l V\qumtiomff fm&

01 263 263 adirinsurance.com @@@9@ INSURANCE



(N PROFESSIONAL SERVICES

i
| a
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E il

&= INSURANCE [2 : > . & INSURANCE
: L : 0000

YEARS OF
DEDICATION

ADIR 9

INSURANCE
01268 263 | adirinsurance.com

INSURANCE AT INSURANCE

01263 263 | adirinsurance.com

ADIR ), ADIR 5 .\

012683 263 | adirinsurance.com

aoin B Y/40 | Py | ADIR

INSURANCE INSURANCE B 4 = INSURANCE
I ®00000 o ®0000Q i = ®0000Q
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W PROFESSIONAL SERVICES

BENEFITS OF RECYCLING

« Human pollution avoidance
o Metal recovery for future uses Y
« Conservation of natural resources

o Air and water pollution avoidance

RECYCLING IS NOT JUST FOR
PAPER AND POP CAN!
TECHNOLOGY CAN BE RECYCLED TOO!

ELECTRONIC WASTE MANAGEMENT

) VERDETECH O

T & FELES
COMMUNICATIONS
EQUIPMENT

HOUSEHOLD CONSUMER
APPLIANCES EQUIPMENT

LARG
HOUSEHOLD LIGHTING
APPLIANCES EQUIPMENT

E-WASTE
INLEBANON
PER YEAR

INSIGHTS REVEAL THAT LEBANON GENERATES APPROXIMATELY

50 THOUSAND TONS

OF ELECTRICAL & ELECTRONIC WASTE EACH YEAR

AUTOMATIC ELECTRICAL

& ELECTRONIC
DISPENSERS TOoOLS

BE RESPONSIBLE
TODAY FORA !
BETTER FUTURE TOMORROW

MONITORING
& CONTROL
INSTRUMENTS

TOYS, LEISURE
& SPORTS
EQUIPMENT

MEDICAL
DEVICES

) VERDETECH (. VERDETECH ) VERDETECH

ELECTRONIC WASTE MANAGEMENT ELECTRONIC WASTE MANAGEMENT




I EDUCATION & BOOKS

“L'AVENIR ° *
NOUS
APPARTIENT SI.2?

NICOLAS SEHNAQOUI
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(I EDUCATION & BOOKS [
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Fbpnen lr macamens, la nemtnie !
LIBRAIRIE

MADI

BEIT MERY 04 972 229 | FANAR 01689 592 | MANSOURIEH 04 532 325 | HAZMIEH 05 953 418
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RECREATION & LEISURE

AL
INTERNATION A LTestival

WHERE ALL CHRISTMAS
SR 5 THE LAKE

7 FLOORS OF EDUCATION AND FUN!

/ DEC 10, 2011 - JAN 10, 2012
’ W [ o BNACHII LAKE
FINE ARTS & CRAFTS ﬁgSDEN[E& (ULTURE

& SHERINE |
Ll N~ @‘ DANCNG (g B

hursday & o
3 | 2 {

049120 25

activity-square.com EIEZ

TMONTH OF FESTIVITIES ®
FROM 6 TILL 28 AUGUST =

T
ARID
w

+ SITINIYAT - TOUFOULIYAT - MOUSIKIYAT « CINEMAIYAT  ALKOUSRA EHDEN  FREE ENTRANCE II I I am I u um

- - 1] 1] gJ [

® nin
A X NE REGIO
_ o AN B fon com

Joll \ygils 6 (o zlaiyl
iigo + o=ho « YA} =0

CLEMENTINE

2 & g iull digoll ¢1 1)

06 744 510

ONLY 50 MIN.
AWAY FROM BEIRUT




RECREATION & LEISURE

I)l)\\l 1

A DBAYLL

INTERNATIONAL e.chva
sy CAROLE SAMAHA
SUNDAY, 16 DECEMBER, 2018
8:00 PM | SAOUD CHURCH DBAYEH

NATIONAL MOURNING
8™ OF SEPTEMBER 2017

10 aclw 10 opg 10 jmuw

DBAYLEH

INTERNATIONAL e-..d':va

DLAYLH

INTERNA"IIONAL'{E..I]“!V&

LIVE BANDS & FOOD TRUCKS

ARE WAITING FOR YOU AT
DBAYEH OLD ROAD, BEHIND THE VILLAGE

gl.ICE@R
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RECREATION & LEISURE

DBAYLEH

INTERNATIONAL 6_({‘1'Vﬂl

ZIAD AL RAHBANY

P Jall gyt 10 el

THE VILLAGE Dbayeh e |)|) “l: ]

> W
Waterfront City LEMALL LINA’S £gj0 a10s -0 cilalsl g

JGAY L

|NTERNAT\0NAL’{:}HM1

BAREKAMUTYUN

ARMENIAN STATE DANCE TROUPE

Friday 7ih of July
Waterfront City Dbayeh

— I HSIENIHE —

MUSIC

a1 fostival A{f'}

)EAY L

\NTERNAT\ONAL?’G;;“:’V&!

| /7
JUNE 23

—HIENE —

#USIC

wian DHAYE

J
ot

4

SHERINE

ABDEL WAHHAB

Thursday 6”‘ of July
Waterfront City Dbayeh
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REAL ESTATE & CONSTRUCTION

DE LAQLOUQ

€ /s0vfco | 04711733 | sayfeo.c

Chalets of 65 - 95 sgm « Duplexes of 140 - 150 sgm e Villas of 400 sgm S AY F C
Prices Starting $130,000 « $15,000 Down Payment H O L D | N

Naue a nice lre

Les Rives de Lagloug is a premium gated community situated
a few minutes from the ski slopes. Unfolding over 65,000 sqm amid parks,
lakes, bikir b project comprises a boutique hotel
and a cl ‘including restaurants, shops,
terra | pools, lounges, kids

=

e e L
o e

@ s 104711733 | sofcacom

Chalets of 65 - 95 sqm « Duplexes of 140 - 150 sqm « Villas of 400 sqm
Prices Starting $130,000 « $15,000 Down Payment

/@S 6@3 e Rives de laE\:ﬂq \s? premlunj  gated community smvjamdav few minutes from

‘amenities including restaurants, shops, terraces, a fully equipped gym, internal
and external pools, lounges, kids areas, and more.

Chalets of 65 - 95 sqm « Duplexes of 140 - 150 sgm e Villas of 400 sqm
Prices Starting $130,000 « $15,000 Down Payment H 0

Naue a nice Ufe

/ Les Rives de Lagloug s a premium gated community situated a few minutes from g

es \vVes the ski slopes. Unfolding over 65,000 sqm amid parks, lakes, biking and hiking

55 cRatoue trall, the project comprises a boutique hotel and a clubhouse with all their
‘amenities including restaurants, shops, terraces, a fully equipped gym, internal
‘and external pools, lounges, kids areas, and more.

FCO

DI NG

Y

"y

Chalet;o?es - 95;qm Eblaxes of 140 -150 sgm « Villas of 400 sgm SAY F C
Prices Starting $130,000 « $15,000 Down Payment HOLDING




(N RECREATION & LEISURE [

ion of the Outer Bypass from Umm-Al-Quw

neej Road. Sharjah, United Aral
Design & Construction of Wadi Bridges and Culvert in Al Qurm Location: Muscat, Stltanate of Oman

way Beirut Lebanon T +961 4522 228 F+961 4 W barco-group.cc

SAINT-GOBAIN

el oyl il e Lizo

5|:|DAM|:|:|°}{,L "weber

P |

— : : 1 e At i i sodamco-weber.com § o \
B : . e E : §—= T: +9619 790920 el
77




G2 e Laila ynd8g0 L AN g o)

elmarada.org ™ s
RA\RY
X @LNASl.—(l:om \)n \9

a3\l & y3q ySSIA\

<0 gaaa)

Lol B asuan angysi

92.5 92.7 92.9




il s i 31 (ho 2lai]

L £ h"

% \ |
*4» i ; ‘4'
> 7 Ol J<I aalg giiga
i >
> =
¥ ADHA MUBARAK

MELODIES AROUND THE CLOCK
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POLITICAL COMMUNICATION
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POLITICAL COMMUNICATION
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POLITICAL COMMUNICATION

© 0O/ General Chamel Roukoz
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WOTE
PROSPERITY
VOTE

HAMEL ROUKO
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POLITICAL COMMUNICATION
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POLITICAL COMMUNICATION [
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POLITICAL COMMUNICATION
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FABIENNE BLINEAU

CANDIDATE A L'INVESTITURE Pl <
€5

DES SENATORIALES 2017

Républicains

Mesdames et Messieurs les parlementaires,
Chers collégues,

o 5 5 or (&

30 ANS D’ENGAGEMENT A VOTRE SERVICE

: » ma famille politique depuis prés de 30 ans, ]e n'ai cessé de travailler au RPR, puis 8 UMP et
enfin chez Les Républicains, De Nantes & Paris puis Beyrwth f it ( 1

s 2t 10 ans & [étranger symbolise ma fidélité. Jai organisé au Liban des centaines de réunions politiques et

e une des sections les plus importantes de I"étranger.

te auprés du gaulliste Olivier Guichard, je la poursuis aujo-

‘ai eu la chance et 'honneur de commencer ma vie militar

urd*hui auprés du juge anti-terroriste Alain Marsaud.

C'est la raison pour laquelle, j'ai aussi pris la décision de ne pas étre la

suppléante du candidat Alain Marsaud pour les Elections Législatives de
juin 2017.

AU SERVICE DE MES COMPATRIOTES

. je me suis mise a disposition de la communauté frangaise sur tout le territoire

libanais. Elue conseillére consulaire en 2014, j'officialise ces rencontres par une permanence hebdomadaire a
Beyrouth et mensuelle en Syrie. . 1 th zolle an

Elue a I'Assemblée des Frangais de I'Etranger, je travaille étroitement avec tous mes collégues de ma zone Asie

Centrale et Moyen Orient.

Comme je m'engage aujourd’hui aupres de mes compatriotes au Liban et en Syrie, je m'engagerai demain pour
tous les compatriotes vivant a I'étranger.

Riche de mes années militantes, forte de mes expériences de terrain, je veux mettre a profit cette connaissance
de I'Orient au Parlement. Cette région compliquée est aujourd'hui au coeur de beaucoup de tensions, et il est
important d'avoir des parlementaires avertis au Parlement frangais.

Travailleuse, courageuse, je prendrai plaisir 4 vous rencontrer et vous défendre méme sur des zones oubliées, car
migux que quicongue, je mesure toute ma mission d'élue mais aussi toute la grandeur de la France quand elle a
abandonné les siens depuis plusieurs années...

C'est pourquoi, vous pourrez compter sur moi.

Fidélement,
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Fabienne Blineau-Abiramia

A

\'

QS

recoit les Francais a sa permanence tous les
Mardis de 9h00 a 13h00
a L'Institut Francais - Salle des Associations
Beyrouth - Liban

X

W t)

@®70/121713 @ @BAbiramia @ fabienne.abiramia@gmail.com

A la rencontre de
Francois Fillon
a Beyrouth.

La #Primaire2016 concerne
tous les francais !

Jeudi 2 juin a 18h00
Hétel Alexandre - Achrafiyeh, Beyrouth

En présence des parlementaires
Catherine Deroche, Pierre Lellouche,
Jerome Chartier, Camille de Rocca Serra

et de la déleguee des Républicains
au Liban Fabienne Blineau-Abiramia.

Pour toute information

ou pour confirmer votre presence:
Liban.fillon@gmail.com ou 70161010

\ 4

2017

€@ Ficnzoiiiven @@ @filon201ien
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W AGENCY SELF-PROMOTION

WADDY ASTERL
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the world is Springing
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R CIMTATION,
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RALPH WALDO .EMER§0N

“IF I CAN'T PICTURE IT,
| CAN'T UNDERSTAND IT.”

103



OTHER DELIVERY
ILLUSTRATIONS




\\\\\\\\\\HIHIIII//////

\\\\llIHIIII//////

//
2
Z
Z
S
S

HS

5

4

Z
2
=
=

/S

i ingl) |
LUE..
S©OUND

OUND EXPERT

—-

S
N
N

MA)

+961 71344 033 | bluesoundsal.com | @® /bluesoundsal

MAXIMym
ADHA MOUBARAK LovE

iy,
j\

SOUND EXPERTS

©

s Gensoyy Gmmﬁ sl
HAPPY EASTER

b N

BREAST CANCER
AWARENESS MONTH
Devoted - Amazing - Divine

T

_

>

~ 4
&

SOUND EXPERTS

June 21 - Father’s Day

Happy Teachen's Oay

\\\\\\\\\\\“HMIII///////

\\

.
M

Z
Z
2

i

THE FIRST SOUND | EVER HEARD

BLUE.
| SOD)
T LAB6R DAY Eid Fitr Mubarak BOUND EXPERTS AUGUST 1 -
105

March 21 - Mother’s Day
LEBANESE ARMY DAY




106

IOTRE DAME

nDU [&&

®20 1w daoly
6j—g— LIl

Ata

Institute for Interpet &
Technology Addiction

wle (jloa)l
' d1531 @lgall
630 I I-lj.ELQ.CLDJ
alile)lJSliLoll

NOTRE DAME NOTRE DAME
UNIVERSITY UNIVERSITY
620w daoly 62w daoly
o0 oe e RS | EEEESEY o o |

Ata

Institute for Internet &
Technology Addiction

S Tl7eY

Institute for Internet &
Technology Addiction

ale (1loadl
dijg Ayl ulelll

@'Plr.ooo Lt:f;
o0l EVees Bj01g

LingJg il i
JMQMI “a..]...!ﬂ ng

5 AN

ng_wlbmJJ Y




WHEN THE ARMY
TALKS BUSINESS

107



TAKE THE ROAD ; | COMMUNICATIC
TO SUCCESS &« (*) I ' S

Admission Schedules available at
usek.edu.lb | 08 932 232

Kl LU & @ [ /usekofficial

Creativity and Bullding a powerful

e fomaion Ll
vember 11th, at 5:00pm

uskx @

1A CARRIE

JE LA COMMENCE

MA CARRID?E FLTURE 1A CARRIERE FUTLRE,

JE LA CONMMENCE DES APRE

b e formorr
pour vous ocener s lo malut choix e SR R
e corredospls rbvsies. Y S corr oo s e

o vou rter s la m-\lau(hmm e
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HACARRID?E FLTURE
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1A CARRIERE FUTURE,

JE LA CONMMENCE DES A PRES|
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IT’S A BIG WORLD

TRAVEL GUIDE & TIPS
LARGEST GITY IN ENGLAND & THE UNITED KINGDOM
. Stay in Central London
. . Walkor renta bike
iy - Eatlike the British
¥ . Visit London's Free attractions
™ “+

IT’S A BIG WORLD ; &

TERNAJ
DRIVING LIC

& nklvE ANYWHERE AROUN

=)
Svaight’ ik

17’5 A BIG WORLD R 050 100

+
WE ALL KNOW SOMEONE
WHO IS ALWAYS LATE FOR THEIR FLIGHT

TZZ%@ TEﬂEM

IT’S A BIG WORLD P
A Y

1AM IN THE SECOND MOST
POPULOUS MUNICIPALITY IN BRAZIL
el ittiblire o

WHERE AM 1?

s&‘alg Lrne

IT’S A BIG WORLD

o straightine com.lb
+96109 220 400

+96109 220 400

Straight G

IT’S A BIG WORLD

raight; b

IT'S A BIG WORLD

v
ight @t

IT’S A BIG WORLD

© HARARE

© uma

Peru @
; SErBIA @

ZIMBABWE @ -

LET GO OF WHAT WEIGHS YOU DOWN

v straightine com.lb
496109220 400

wwstaightine.
09220

wunvstraightine comlb

496109220 400

Straight’, =+

IT’S A BIG WORLD

ME LEAVING WORK
THE DAY BEFORE

TOP10 INTERN L
TopomRyAioNa:

1L} FRANCE

- MEXico I'i7

' GERMANY Emg
THAILAND =9
UNITED KINGDOM £i 10

Straight @it

IT’S A BIG WORLD

wstraightine comb
+96109 220 400

FIND YOUR NEXT ADVENTURE

496109220400
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23 DAYS TO GO!
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Straight, %14

Line!
IT’S A BIG WORLD

MERRY

TO ABRIGHT AND ALWAYS II%NDENT LEBANON

Chutistinas,

HERE'S TO A BETTER YEAR - )

Straigt L:‘n’éi* "
IT'S A BIG WORLD Straight %1+
IT’S A BIG WORLD

AUGUST 1. LEBANESE ARMY DAY

wwW.straightline.com

IT’S A BIG WORLD ; 486109 220 400

Straigh 65 7)5{-

Line! -
IT’S A BIG WORLD IT’S A BIG WORLD ‘ F»%Erﬂﬁ.[ g“m“_\qﬁnw

www.straightline.com
+96109 220 400
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ADYAR AT PROWEIN 2014 SRRy

THE INTERNATIONAL TRADE FAIR FOR WINES AND SPIRITS

A premium gift to the greatest man.

Youre The Wine

Hall 2 STAND: 2E12 / Wines of Lebanon

ADYAR

oyeuses Pigues

www.adyar.org.lb |

LEVIN DES MO
MYSTIQU
ADYAR Prermium

JOYEUX NOEL & BONNE Al

ADYAR participera au OYtUX NOEL & BONNE /\Nth

25¢me Festival international de films
sur la vigne et le vin

FESTIVAL ,
201 8?2.’5‘.‘.‘“..‘ VI D EO

"m,; T FESTAL ,L Du 28 Juin au 1¢" Juillet 2018 ) VI‘ N DE (j;%l?\EE
oL au Théatre Gabrielle Dorziat & Epernay o o

L'AUBE 2016
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ADYAR -4 S

DRINK INTHE
bEAUTIFUL VIEW

Join ADYAR at Byblos
Rosé and White Wine Festival
June 2 till June 4 - Byblos Port - Starting 7:30 p.m.

HAPPY MOTHER'S DAY

LD wague des Phte |

ADYAR YOUS SOUHAITE DE JOYEUSES PAQUES

ok

LEVIN DES MO?

ADYAR

N1 F
Vio
the BENELLX

+ duBENELUX

DA R e o chcissoons bl

Jovjeuses was

<

SAVE THE EARTH

(T'S THE ONLY PLANET WITH WINE

ADYAR, @ Pioneer Organic Wine Producer, has been committed to sustainabilty,
since 2003, Our bottles are Organic Award Winning wines that reflect the
landscape and olimate in which they produced.

100% Organic | No use of chemical pesticides | 40% sulfite less than any
conventional wine

oy

':“’\ yel bottles | ycle our bottle corks | We use recycled material

How foned wil vy be
NN

=y

AL

N DES MONASTERSS

JOYEUX NOEL
& BONNE ANNEE

_ A
. Thal makeo you Jly!

Join Adyar at Byblos Rosé and White Wine Festival

YAR
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A= EUROPA | 758 person 15 141 15 Ferury 2013 | 04 407707
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Infoglomytha.co
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nLE o
EAT, DRINK AND BE/MERRY & MYIHE gf HAPPY WOMEN'S DAY
Coelobao sty Songos 7
HOLD YOUR GLASSES

we will be making a toast soon
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HAPPY ARMY DAY
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Today’s seed, tomorrow’s harvest.
May 2020 bring to reality our hopes for Lebanon the message,
Lebanon the dream.
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CLAUDINE AOUN ROUKOZ

CLAUDINE AOUN ROUKOZ p VERDETECH
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GRAPHIC
DESIGN

CLeMENTINE has provided a large number of BTL implementation such
as brochures, stationery, flyers, and newsletters.
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Attorneys & Counselors at Law
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Services Provided: Logo Uplift

Client: The Lebanese Ministry of Foreign Affairs and Emigrants - Governmental Entity
| Tagline Creation | Stationery Design

Services Provided: LDE Event and Conference
| Logo and Identity Creation | BTL Implementation
| Stationery Design | Branding
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Client: The Lebanese Ministry of
Telecommunications - Governmental Entity
Services Provided: Brochure Design in 3 Languages

Ministore dos Télécoms

Ol 6)ljg
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Client: The Lebanese Ministry of Energy

and Water - Governmental Entity

Services Provided: Logo Uplift | Tagline Creation

| “A Nation’s Dream” Booklet Illustration and Design
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Client: The Lebanese Ministry of Energy

and Water - Governmental Entity

Services Provided: Logo Uplift | Tagline Creation

| “A Nation’s Dream” Booklet Illustration and Design
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Client: The Lebanese Ministry of Education
and Higher Education - Governmental Entity
Services Provided: Name Creation | Logo and
Identity Creation | BTL Implementation

| Stationery Design | Branding

5 Drea™ 5

5 Drea™ 5
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Client: Energy for Lebanon - Lebanese Diaspora Project Client: Zerock - Construction and Civil Engineering
Service Provided: Logo Creation | BTL Implementation | Branding Services Provided: Logo Uplift | Stationery | Calendar
Design | BTL Implementation | Brochure Design

[Z[EROCK
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Client: BATCO - Construction and Civil Engineering
Services Provided: Logo Uplift | Tagline Creation | Stationery | BTL Implementation '//j ‘ BATco

A World of Fine Constructions
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Client: Nassar Group International
(NGI) - Construction Company
Service Provided: Brochure Design

INC |

CONTRACTORS
SAL OFFSHORE

Client: Building Decoration - Interior

Finishing Company - Qatar

Service Provided: Logo Design | Tagline Creation
| Stationery Design | Brochure Design

A BUILDING
WL/ DECORATION

Adding Value to Your Space
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Client: Khuyool - M.A.K.S. Partners - Client: Tilal Bhersaf - Residential Community

Property Development and Investment Services Provided: Logo Design | BTL Implementation
Services Provided: Business Card Design

| BTL Implementation | Stand Branding
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Client: Tilal Faqra - Residential Community Client: Yarze 2357 - Residential Community
Services Provided: Logo Design | Tagline Creation | BTL Implementation Services Provided: Logo Design | Brochure Design
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Client: Fagra 191 - Residential Community

Services Provided: Logo Design | Brochure Design
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Client: Les Rives de Laglouq - Mountain Resort by SAYFCO Holding

Services Provided: Name Creation | Logo Design | Tagline Creation | BTL
Implementation | Brochure Content and Design %
. - e
AN ”C \(,

DE LAQLOUQ

131



Client: Laglouq Les Cimes - Mountain Resort Client: Beach 37 - Beach Resort
Services Provided: Name Creation | Logo Design Services Provided: Logo Design
| Tagline Creation | Postcard Design | BTL Implementation Stationery | BTL Implementation

les cimes
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Client: ICA - Morocco Conference
Services Provided: Logo Design | Stationery
Design | Catalog Design | BTL Implementation

Client: Interarab Cambist Association
(ICA) - Professional Association
Services Provided: Logo Design | Stationery Design
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Client: LAVAJET - International Waste Management Company Client: The Lebanese Petroleum Administration - Sector Regulator
Services Provided: Logo Uplift | Greeting Cards Designs Services Provided: Logo Design | Stationery Design

/
LAVAJET

e 5o Wore Solaro P PETROLEUM
ADMINISTRATION

»
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Client: Nexhold
Service Provided: Logo Uplift | Stationery Design
| Corporate Brochure Content and Design

Client: France Accréditation - Operator of
the French Healthcare Accreditation Abroad
Services Provided: Logo Design | Stationery
Design | Certificate Design
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Client: Integrated Health Solutions Client: Bogofinance - Financial Institution
Service Provided: Logo Design | Stationery Design Service Provided: Logo Uplift | Tagline Creation
| Stationery Design | BTL Implementation

SAL

BOGOFINANC =)

YOUR CAPITAL
INTEGRATED HEALTH SOLUTIONS
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Client: Foundation Mouna Bustros Client: Rotary Club Beirut Cedars - Civil Society Association
Service Provided: Brochure Content Editing and Design Services Provided: “No to Drugs” BTL Implementation

BEIRUT
CEDARS
ROTARY CLUB

LEBANON - DISTRICT 2450

EDUCATION
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Client: Kafa - Women'’s Rights Organization
Services Provided: Stationery | BTL Implementation

ENOUGH VIOLENCE AND EXPLOITATION
[N | S SV [ W p— {4
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Client: Le Bar A Vin - Wine Bar
Services Provided: Name Creation | Logo Design |

Tagline Creation | Stationery Design | Shop Branding
| BTL Implementation




Client: Cave du Monastére St. Jean - Winery Client: Ehdeniyat - International Festival
Services Provided: Logo Uplift | Stationery Design Services Provided: Catalog Design | BTL Implementation
| Labeling | BTL Implementation

CAVE DU MONASTERE

JEAN
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Client: Cruise with the Stars - Touristic Concept
Services Provided: Logo Design | Tagline Creation
| Stationery Design | Brochure Content & Design

| BTL Implementation

CRUISE
MESTARS
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Client: Batrouniyat - Lebanese Restaurant
and Event Venue

Services Provided: Logo Uplift | Stationery
| BTL Implementation
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Client: Al Batrouni - Lebanese Restaurant Client: Cézanne - Restaurant
Services Provided: Name Creation | Logo Design Services Provided: Name Creation | Logo Design | Menu Creation
| Stationery Design | Outdoor Branding | BTL Implementation

| Tagline Creation | Menu Creation | Stationery
Designs | BTL Implementation
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Client: Cézanne - Restaurant
Services Provided: Name Creation | Logo Design | Menu

Creation | Stationery Design | Outdoor Branding | BTL
Implementation

Client: Le Kimono - Asian Restaurant
Services Provided: Name Creation | Logo Design
| Business Card Design | Greeting Card Design
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Client: Gio's Trattoria - Italian Restaurant Client: Tomate Cerise - Fruit and Vegetable Outlet

Services Provided: Name Creation | Logo Design Services Provided: Name Creation | Logo Design | Stationery
| Tagline Creation | Menu Design | Stationery Design Design | Shop Branding | BTL Implementation

| BTL Implementation

|

tomatecerise
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Client: Tomate Cerise - Fruit and Vegetable Outlet
Services Provided: Name Creation | Logo Design | Stationery Design | Shop Branding | BTL Implementation
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Client: Jouzourna - Organic Food Products Client: LTEIF (Sarkis Lteif & Sons) - Electrical Household Appliances
Services Provided: Logo Design | Tagline Creation Services Provided: Logo Uplift | Stationery Design
| Business Card Design | Packaging
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Client: Kougar - Integrated Security Solutions Client: Wevila - Holding Company
Services Provided: Name Creation | Logo Design Services Provided: Logo Design | Stationery Design
| Tagline Creation | Stationery Design
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Client: Maisons et Parquets - Home Decor and Accessories Client: Flair - Crystal and Home Decoration Boutique
Services Provided: Logo Design | Stationery Design | Shop Branding Services Provided: Name Creation | Logo Design | Tagline
Creation | Stationery Design | BTL Implementation

MAISONS et
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Client: Drap d’lit - Household Linen Company Client: Ratatouille - Culinary Apparel
Services Provided: Logo Design | Stationery Design Services Provided: Name Creation | Logo Design
| Tagline Creation | BTL and Online Implementation
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Client: Fame FM - Radio Station Client: Sawt El Mada - Radio Station
Services Provided: Logo Design | Taglines Client: Librairie Madi - Book Store & Copy Center
Creations | BTL Implementation Service Provided: Logo Uplift

99.5(99.7

MELODIES AROUND THE CLOCK

92.5 & 92.9 FM L"JQ.D LIBRAIRIE
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Client: Ziad Boutros - Lebanese Composer
Services Provided: Album Cover Design
| Aloum Catalog Design | CD Label Design

Client: Ajawid - Music Studio
Services Provided: Logo Design | Stationery Design
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Client: Talos Productions - Production House
Services Provided: Name Creation | Logo Design
| Business Card | BTL Implementation

Client: Mazen H. Abboud - Environmental Consultant and Writer
Service Provided: Book Cover Designs

PRODUCTIONS

LOS
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Client: Cablevision - Cable TV Provider
Services Provided: Logo Uplift | Tagline Creation
| Stationery | BTL Implementation

CABLEVISION

ENTER ENTERTAINMENT

vy

W(MM

Client: Purple Martin - HR Outsourcing Company
Services Provided: Name Creation | Logo Design |
Stationery Design | BTL Implementation

s.al

urple Marlin
HR OUTSOURCING
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Client: Noise - PR, Events and Marcom Solutions Agency (Sister Company of Clémentine SAL)
Services Provided: Name Creation | Logo Design | Tagline Creation | Stationery Design | Greeting Cards Designs | BTL Implementation

NOISe

PR FIRM
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Client: Refresh - Beauty Lounge
Services Provided: Name Creation | Logo Design | Stationery Design | Shop Branding | BTL Implementation

the perception of beauty

ART/s R
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MASSAGEMLA KMOR
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Client: Re-Edith - Image Consultant

Services Provided: Name Creation | Logo Design | Stationery Design

edath

IMAGE CONSULTANT
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Client: ITFL - Technical Institute
Service Provided: Corporate Brochure Design

O
ITFL

INSTITUT TECHNIQUE
FRANCO LIBANAIS

INSTITUT TECHNIQUE INSTITUT TECHNIQUE
FRANCO LIBANAIS ERANCO LIBANAIS

INSTITUT TECHNIQUE
FRANCO LIBANAIS
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Client: Bébés Calins - Nursery
Services Provided: Name Creation | Logo Design |
Tagline Creation | Stationery Design

BEBES C¢ALINS

ECOLE MATERNELLE
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Client: Tennis World - Tennis Training Facility
Services Provided: Logo Creation | Leaflet Design | BTL Implementation
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Client: Activity Square - Pastime and Education Center Client: Tiresmart - Wheel Parts Agent
Service Provided: Logo Creation | Tagline Creation Services Provided: Logo Creation | Stationery Design
| Stationery Design | BTL Implementation
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Client: Taxi of the Town - Taxi Company
Services Provided: Name Creation | Logo Design | Stationery Design | Car Branding | BTL Implementation
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Client: Le Taxi - Taxi Company
Services Provided: Name Creation | Logo Design | Stationery Design | BTL Implementation
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Client: Carmen Chammas - Astrologer

Client: Fuelite - Additive for Gasoline
Service Provided: Book Cover Design

Service Provided: BTL Implementation

CARMEN CHAMMAS

FUELITE
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Client: UMP Liban - Political Party Client: ;asauall cLilll - Christian Gathering

Services Provided: Logo Creation | Full Electoral Services Provided: Logo Creation | Brochure Design
Campaign Materials & BTL Implementation | BTL Implementation

.l
Fabienne BLINEAU-ABIRAMIA
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Client: Ibrahim Kanaan - Political Figure
Services Provided: Logo Design | Stationery Design | BTL Implementation
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Client: General Chamel Roukoz
Service Provided: Logo Design | Stationery Design

2 sazl §
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olin) - yalail
+961 4 419 116 | +961 4 419 117 | +961 3 777 761 .« ilnll
ger@chamelroukoz.com : guigpialll vyl

I GENERAL
# CHAMEL ROUKOZ

Address: Sector #2, Street #53, Mansour Bldg #90, 1¢ Floor,
New Naccache - Lebanon
Telephone: +9614 419 116 | +961 4 419 117 | +961 3 777 761
Email: gcr@chamelroukoz.com
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Client: Patrouille Des Sommets - Liban
Service Provided: Logo Design | Stationery Design
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Client: Patrouille Shabeb Organization
Service Provided: Logo Design | Stationery Design
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Client: Patrouille Shabeb Organization
Service Provided: Logo Design | Stationery Design

WatanOrganization
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Clients: Roads & Silk
Service Provided: Logo Design | Stationery Design

€SILK
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Client: Free Patriotgraphikic Movement - Political Party
Services Provided: Party Logo Uplift | Committees Logo Design
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Committee of the Free Patriotic Movement - Political Entity

Logo Creation | Declaration of the Student Politics Brochure Design
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Client: “Al Enjaz Wajeb"” - Electoral Program of Minister Elias Bou Saab for Dhour Chweir Municipal Elections
Services Provided: Electoral List Logo design | Tagline Creation | Brochure Design
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Client: “Baldati Awwalan” - Electoral List
Services Provided: Name Creation | Logo Design | Tagline Creation | Electoral Program Brochure Design
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Client: Free Patriotic Movement
Services Provided: Christmas Card | Convention Booklet
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Client: Free Patriotic Movement
Services Provided: Municipilities | National Convention Branding
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Client: Scouts d la terre
Services Provided: Logo Design | Various Merchandise Design

famnN

SCOUTS DE LA TERRE
asis
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Client: Lebanese National Energy Lebanese
Services Provided: Trophy Design | Name Creation | Logo Design | Booklet Design National
Energy &
alioll djidagll @dlall

The Drive of the Economy
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Client

: Branding Identity

Services Provided
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Client: ADIR
Services Provided: Mother’s Day | Calendar | Christmas E-Card

INSURANCE

FOR THE FRIEND, THE SUPPORT, THE MOM YOU ARE...

INSURANCE

CALENDAR

77D

179




Client: Lebanese Youth Energy
Services Provided: Magzine Cover and Interior
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National

Forum
NEEF

Date

21-22-23 June, 2019

National Employment & Entrepreneurship Forum

The National Employment & Entrepreneurship Forum - NEEF by the Lebanese
Youth Energy "LV s th 1 elion paving the way for the youthof Lebanon to
p un for

meant to be the ideal Il parties :
employment, education and training can meet and interact effectively to keop,
up with the increasing challenges of the global market.

1. Employment & Internship Area
2. Entrepreneurship Area

3. Events & Activities Area

LYE

part of LNE

LY E:

Location

BIEL, Furn El Chebbak

1- EMPLOYMENT AND
INTERNSHIP AREA

The ideal meeting place with over
100 executives and decision makers
from leading companies offering
job opportunities and internships in
Lebanon and abroad.

> Area to include:
Leading local, regional and
multinational fims

2- ENTREPRENEURSHIP
AREA

The Entrepreneurship Area is created
to support and empower young
entrepreneurs and SMES in achieving
their business goals.

> Area to include:

+ Entrepreneurship support
institutions including accelerators,
incubators, etc.

headhunters.
+ Training and personal development
centers

governmental organizations and

associations

+ Banks and financial institutions.
i

+ Government agencies

training, coaching and mentoring

Lebanese
Youth 4
Energy

5Ll d bl 48Uall

National Employment & Entrepreneurship Forum

National Employment & Entrepreneurship Forum

NEEF
Panel
Discussions

Panel discussions will be held in parallel with the forum. A series of discussion
panels featuring key Lebanese economists and business people with the
obiective of developing a vision and a strategic action plan to meet the new
challenges facing the economic development and the labor market in Lebanon,

creation of added value jobs in Lebanon.

LYE}:

partof LNE

The Lebanese Youth Energy "LYE" is

entrepreneurship through mentorship,
networking and_ knowledge.

PANEL DISCUSSIONS

« Tackling the current economic situation and future prospects on the
eeconomy and job market

 Link between existing university curriculums and job market needs
. for labor market activation

« Ministers & MPs +Agriculture

the private sector

- Archite

ngi
‘construction and r¢

- Academicians
+ Education & training

+Medical, paramedical
‘and pharmaceutical

~Oilandgas

- Adverising and media

Low and public function

- Banking, audit & finance
-1CT Sector

~Sports




Client: Le Mythe

Services Provided: Admission Card | Bag Design | Le Patricien Branding Identity
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Client: Ministry of National Defense
Services Provided: Weapon License
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COPING WITH DIFFICULT TIMES

CEO NOISE, Partner
and Managing Director,
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FLAY IT CLEVER!

Communication is a garie, Not ust any game... A game that needs to be

CLEMENTINE

Established 2000

HQ:Lebanon

| Graphic | dentities
|BTLC: Political

Media & Community Management
Staff: 15
Offices: Lebanon, Yerevan, Tunisia

RATHORD MERHEB

NADIM ZGHEIR

CLAUDINE AOUN GEORGES NAIM

v oy

JULIEMAATOLK CYNTHIA KHOURY. ‘SAMER CHATTAHY NOUR YASMINE

CONTACT

E=S R

| EENS

PROPILES| ADVERTISING AGENCIES.

CLEMENTINE

CLAUDINE AOUN
ko

RAYMOND MERHES
Gperaions icr

CYNTHIA KHOURY

Client Servicing Manager

NOUR YASMINE
Media Manager

50 ARRBAD October 2016

profiles

GEORGES NAIM

Partner - Director

P

NADIM ZGHEIB
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Ten years have passed and the passion remains intact. Te
fuitful springs, countiess creations and successful campaigns.
have contributed 1o the blossoming of our fttle CLEMENTINE
Thanks to its originaly, imagination, energy and cheerfulness,
ur Agency managed to strongly impose tself on the Lebanese

trusting clients and raiable business partners. We also owe (0.

creating beautiful_brands, and shaping a workd of “Clever
communicaton” For 3 decade cu e ke Dicssoring with
untiess accomplshments and projects, allow

Labanese s regioel s
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My wish list for the 2017
Advertising industry scene
is huge and might contain a
thousand requests! Yet I
try to choose three main
advertising wishes, which
seem the most vital and
important to me.

First and foremost, I wish
us alla fast and healthy
economic recovery that
would increase advertising
budgets and spending, put
our unfortunately declining
industry on an incline, and
| win back its lost spirit and
pulse

Second, L wish to see more
beautiful, creative, a
responsible ads mstnd of
copied, ugly, meaningless,
and stupid ads wherever we
look.

Third and last, T wish
Lebanon could regain its
pioncering position in terms
of human capital, as it used
tobe the region's hub and
unique mastermind, allowing
both agencies and advertisers
to work again in smooth and
professional

Adham Roushdy

Lwish the TV Meter system
would be instituted in
Egypt to guarantee the
accuracy pertaining to the
number of viewers, which in

‘owed in services rendered,
is received.

Mohammad
Ali Alnaj

My only wish for
advertisingin the region
is all about embracing
data, survey and research.
Thope that finally S
all parties will accep
to fund solid. edua 1 wish media institutes
el inonde 5 I\aw snd other governmental
arel agencies would put togethes
umlrnhndmgand & s consortium with the
Know what we are paying express purpose of creating
for a yearly research report
The traditional media pertaining to advertising

i © d media activitie
feel the heat because a in addition, the repore

Tot of investments are
diverted towards the
digital giants who are

would aecurately-docurs

suj o) more
veliable results (even if
the

research reports published
by :

that we terribly lack today.
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Moukarzel Center, 1t Floor, Mayleb Main Road, Metn,
Lebanon

Clever Communication
Georges NAJM
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Chief Executive Officer
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Accountant
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My wishes for 2017 (srith
smiles)

1 Mayall the expectations
and goals of the daybe
fulfilled on that day itsel.

the
business without any
pitches in2017. (more

Ba

let 2017 bring success and
desired results for all of s

ﬁ.’
e L4
2
e

Oh Santa my Santa, 1 do not
formuch.

May you just send me amazing
clients who enjoy the process
as much as the end result.

Claudine Aoun Roukoz
mentine Lib

Coloio e

we're good

Yl st e

advertsing industryarea
Vet T can share the top

Who
of work and do nwl:nuk im come true, which Talso find.

mediocity... Wh ti t =

i1y gt nptasd My first wish would be.

by them.. Who will never toboost the creaivity

s et oy THE COLOURFUL WORLD OF COMMUNICATION
have long:term visions that go e st e

industry o geow and

with low profit margins.

in 2017, with more
advancement in data and

itsanta,
can you plesse keep sending
me amazing team members,

business operations.
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We have to work on ity
our Lebanese touch ith
and hone it. (around 75%).
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s i el
the traditional ndustry outlets. The business of

o environment, society;
Secondly,

full of ethics, morals and
professional values

e mare thing Santal
hate talking maney with

you... but youkno...t s 3
neces you
please increase advertising
budgets acrossal platforms!
Lam generous and like to sec
evesyone happy, and 1 know

ahvays will be, for the youth,
Couldyouplese ey me
Torer g )

The Monthly C

IN THE COMMUNICATION

NDUSTRY

Marketing Tove & Happy Hearts Day

The fact that our

politcal afilition was
dlear, raised e
issues and questions.

aperson e me o s
ingfor a ling, :S/,’" i ey

Georges Najm, partner and director of advertising
agency Clémentine and sister company Noise PR, talks to
ArabAd, in an exclusive face-to-face interview, about the
critical concerns he has related to the shameful state the
ad industry is currently in. He also provides solid reasons
why that is so and makes realistic suggestions on how to
fix what is still worth saving

He atrib hdecay toa The reason is mainly because the

Sitting.
decorated with rows of model airplanes
and helicopters, Najm a meticulously
well kept middle aged man with an
unusual flair for aviation, launches
with vigor right into the matter saying,
“The Lebanese communication scene is in
urgent need for a complete make-over!”

Without being asked to explain
and before hurling into why that is the
case, he took a deep breath as if trying
to restrain himself from bursting out
and said, “In the seventies, eighties, and
early nineties, Lebanese professionals
of all categories such as advertisers, ad
agencies, media specialists, and production
houses were the ‘lords’ of the regional
communication industry.”

Taking a moment to compose
himaelf, he continued in  significantly-
Tower tone as if in mourning, “We, since
then, have diverged from that reality and

are currently operating on survival mode.”
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number of factors chief among them  industry has not experienced growth
is the economic and political situation

dominating the region. This in turn has

in years. On the contrary, it has
been on a deadly downward spiral
headed straight to hell. It is a fact

that when the economy suffers, so do

forced him to take on responsibilities
that previously would never have been
his charge. “Today I find myselfwearing  corporations. In this case, the first thing
two hats, one of a businessman and the  that happens is they cut advertising

other of an ad man,” he said. and communication expenses. There is
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nothing we can do in this matter. What

used
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Clementine

A sweet message of
love, with a beautiful
illustration and no

red coloring but the
heart. Nice and simple
specially with the usual
clementine fruit that
adapts to every occasion.
We are fan of this infinite
corporate twist from this
local ad agency.

—

il g

Hesitating for a second, he smiled

clients that they should invest because

‘ad agencies’, are comprised of a three-man

when there is  course correction. This,
o longer s the case,” he said with a
mournful tone,

The problem is further compounded

when considering the lack of creativity,

atwo-room spacel”
This kind of operation, if one

may even call i so, is based on a local

‘know-it-all' mentality, a quality the

Lebanese take great pride in. ‘How are

COVERSTORY

Another suggestion put worth
i to allocate media budgets in

more efficient and cost-effective

way considering that the days when
clients would shell-out hundreds of
thousands of dollars on a 30-second TV

al are long gone.

“The tools at our disposal today are

fable. Yet because

which has sadly become
if not the standard. With grave disgust,
Najm asked, “Why, would a cint,
erying to squeeze every penny, invest
in media when the overall result will be
spectacularly-mediocre?”

Following up that question with
an answer, he communicated two
significant points related to quality,
which in the past ten years has been
thwarted due to the emergence of non
accredited ‘educationl institutions’

of
i the repair of ‘ALL kinds of cars?” Najn
asked with a dumbfounded look

While most, if not all agree, that
drastic measures need to be taken to
rectify the state of the communication
industry, attempts at drafting laws
to that effect have proven, futile.
However, Najm remarks, there are
plenty of options to consider and
decisions to be made that could benefit

all players one way or another.

of dinosaur mentalities’and a superficial
understanding of these, thir deployment
remains, limited,” he ssid moving his
head from side to side.

Lack of professionalism when it
comes tolocal media ‘actors’ o as they
like to call themselves, ‘epresentatives’,
ia et an additional hurdle in need of
serious reform.

While everyone is expanding their

services in pursuit of 'more’, some

affording

in just about anything.

degree

“After posting an opening for a
copywriter at our agency, I received over
fifty CVs none of which fie the bill. This
never used to happen,” he said with an

expression of a man going insane.

growth, we need to alter the way we

view the industry. For one, the ‘me-first’

have taken an
unprecedented step in that direction.

Ifyou own a product that you have

briefto

detrimental in every respect,” he said with

a cautioning tone.

& TV station who in turm will produce and
air the commercial,” he vevealed.

In regressing to a ‘do-itall
mentality as the only means to stay
afloat, the roles of various media
institutions, which were clearly defined,
have now almost blurred entircly

“Ther e many sy ways today when
tacking complex problems.Brand il
contine to commnicae but il hife the way
they dosoand Lebanese media and advertising
agencies nedtogracp his ey to ffctively
sevic thebrandsthy have atherthan fall
preyformore,”Najm concluded s h rose
and turned his gazeto admire the besuty of
the setting sun. 0. H.
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DESCRIPTION OF CREATIVE SERVICES PRICE

1. NAMING AND VISUAL IDENTITY CREATION

A. NAMING
$3,500
- Simple name creation, without visual development
- Tagline creation $2,000
- Both name and slogan creation $5,000
B.VISUAL IDENTITY CREATION

- Logo creation without applications $6,000
- Logo applications creation, including:

- Business cards - Bags

- Letterheads - Gift wraps

- Envelops - Vehicles branding

- Invitation cards - Pens

- Uniforms - Receipts, invoices, business letters

- Stl('zke'rs - Key .chalns $4,000

- Mail signatures - T-shirts

- CD covers - CD covers

- Notepads - Flags

- Placemats - Mugs

- Desk pads - Badges

- Match boxes - Etc.

- Napkins
- Both logo creation and applications $8,000
- Graphic guidelines development $7,000
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General concept creation ( Master Concept ) $6,000
. . . $1,000
Adaptation of the concept to a full print campaign per visual
Master Concept creation $7,500
Creation of the Master Concept of the print campaign and $10,000
the Master Concept of the audiovisual campaign '
Layout of:
- Brochure $500
- Flyer per page
- Newsletter
- PowerPoint presentation
- Etc.
T $110
Artwork and finalization per page
$400

Content creation

per average A4 page

Proofreading and editing

$200
per average A4 page

Master artwork

$750
per average A4 page

Artwork finalization and pricing supervision

$200
per page / image / file




ADVERTISING & SOCIAL MEDIA SERVICES
RETAINER FEES FORMULA
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The Agency Retainer Fees vary between 3,500 USD and 12,000 USD VAT excluded per month, depending on the scope
of services covered, the frequency and volume of the client’s requests, as well as the human capital size dedicated to
the account in question. The agency services to the retained clients cover a very wide array of full and 360 degrees
communications  services including consultancy, concept creations, campaigns full management, adaptations and IMC
implementations, art direction services, graphic design services, copywriting and editorial services, campaigns management,
productions supervision and execution (including audio, radio, video, photo and print), as well as media planning and
effective buying operations. The Agency can handle, in addition to those listed creative services, social media platforms
creations and management and all other types of digital operations (Google ads, Facebook, Twitter, Instagram, etc.)

The exact retained fees figures have to be confirmed in detailed quotations, following a briefing session with each client and a
preliminary analysis of the requests, made on an annual projection basis.

The above figures exclude all kind of productions noting that:

. Print productions are subject to 75% Agency Fees.

. Audio-Visual productions are subject to 15% mark-ups.

. Traditional Media Bookings are subject to 5% Agency Fees.

. Social Media Sponsoring ops are subject to 12% Agency Fees.
. 1% VAT is applied on all agency billings with no exceptions.



10 REASONS TO DO
BUSINESS WITH US

A proven highly successful delivery.

A highly professional, creative, dynamic, and
performing team.

A solid professional track in the fields of
communication and advertising.

A unique know-how of different fields and
their specific communications methods.

A one-stop-shop in which ideas are conceived,
produced, booked, and aired.

A unique sense of creating beautiful communications
that push people to react, dream, laugh, and love.

A firm audacity to deliver daring concepts and air them.
A very ethical business approach.

A very considerate client relation approach.

A high sense of excellence in each and every
product the agency delivers.
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MANAGEMENT

CLAUDINE AOUN ROUKOZ

Claudine Aoun is a Lebanese entrepreneur and a senior communications expert who has been engaged since more than
20 years in political advocacy, media, entrepreneurship, as well as environmental and women'’s rights activism over the
last twenty years. Mrs. Aoun holds a Master’s degree and a BA in Cinematographic and Audio-Visual Studies from the
Sorbonne University in Paris, which has enabled her to take on a multi-layered career path. She also acts as a Special
Assistant to the President of the Lebanese Republic H.E. General Michel Aoun since his election in 2016, where she is in
charge of numerous files including cultural and environmental affairs. She is also renown for having led and managed
numerous initiatives and events for the Lebanese protection law, education and awareness actions, special needsinclusion
initiatives, etc. She was appointed as President of the National Commission for Lebanese Women (NCLW) in 2017, where
she works on empowering Lebanese women, protecting their rights, as well as ensuring their effective participation in
society. At NCLW, she initiated as well a considerable number of important actions and plans including the adoption by
the Lebanese government of UN resolution 1325 on Women, Peace and Security; drugs prevention actions and laws,
gender equality advocacy, etc. She is a member of the Party Constitution Board of the Free Patriotic Movement (FPM),
acting from 2005 until 2009 as a Senior Political Consultant and Cabinet Director for President General Michel Aoun.
Mrs. Aoun is also an environmental activist, working on several important matters including the protection of migratory
birds as well as preserving the environment and ensuring its cleanliness. She is the founder and CEO of Clémentine SAL,
a fast-growing communications agency that meets the needs of more than 100 companies and accounts in Lebanon
and the MENA region. Her agency has also two branches in Armenia and Tunisia. She was as well a Forbes Lebanon 100
awardee in 2017. She is married to Member of Parliament General Chamel Roukoz and is mother to five children: Joseph,
Michéle, Emma, Jad, and Imad. Aside from her work, Claudine is a dedicated swimmer, a professional hiker (having won
the prestigious Lebanese Army Rangers Regiment “Barracks to Barracks” and “Raid des cédres” races three times), as
well as a cinema, reading, photography, and cuisine enthusiast.



MANAGEMENT

GEORGES NAJM
MBA, MS MARKETING

Georges Najm is a Lebanese Entrepreneur and Senior Communication Advisor. He is the Founder & CEO of Noise PR Firm, Co-
founder, Partner and Managing Director of Clémentine Advertising Agency, Chairman and CEO of DEEPS Energy & Petroleum
Services, Partner & Member of the Board of Grey Matter Financial Advisory Firm, in addition to being a Marketing Communications
University Lecturer. Najm led Clémentine and Noise to a steady growth since their inception, in 2009 and 2013 respectively.
Drawing on over 20 years of extensive experience in communication, he successfully managed a significant number of
accounts covering advertising and PR clients, spearheading large scale events, while providing consultancy to a top-tier group
of entities from various industries. Thanks to a strong background in advocacy and public opinion forming, Najm has been
advising numerous top-brass political actors and decision makers, providing them with strategic consulting on major public
affairs issues. He benefits from an in-depth knowledge and experience covering the main fields of the marcom industry such
as advertising, brands management, media planning, production, public relations, events, lobbying, public affairs, copywriting,
and political communications. In addition to Lebanon, Najm led countless communications operations in numerous countries
including France, Russia, Egypt, the GCC countries (mainly KSA, Qatar, Bahrein, UAE), Turkey, China, and Cyprus. In 2019, he
started an international expansion plan founding Clémentine in Yerevan, a full communications agency with the aim of catering
for the Armenian and other markets in the region. Furthermore, he led an expansion to Tunisia where he established Clémentine
to cater for the Tunisian market and the Maghreb region. In 2018, and in partnership with top-notch international veterans in
the field, he founded DEEPS Energy & Petroleum Services, where he acts as Chairman and CEO. Specialized in oil and gas
services, the platform aims to servicing companies that will be operating offshore the Lebanese coasts. Najm has previously
held key positions for a 7-year period at the Ecole Supérieure des Affaires (ESA-Beirut), a French School of Business run by the
Paris Chamber of Commerce and Industry, and associated pole to ESCP Europe Business School. As Head of Communication
and PR, Najm led numerous events for this prestigious French institution, as well as pivotal communications projects and
campaigns. In 2002, he served in the Lebanese Armed Forces as a Lieutenant and an operations officer in the Lebanese Army
central command (J3). Najm is also an instructor at USEK School of Business, where he delivers 5 courses in Marketing: Media
Planning and Advertising for BA students, Brands’ Strategies and Communications for MBA students, in addition to Digital
Media Planning and Brands’ Digital Communication Strategies to students of EMBA / MS Digital Management in collaboration
with ESCA Business School (France). Najm is also a post-MBA lecturer, and has conducted numerous conferences in key
regional events and institutions including a branding conference in Tehran (with more than 500 CEOs gathered) and the
prestigious Dubai Business Internship program (DBI). He holds an MBA from the Ecole Supérieure des Affaires (ESA-Beirut), a
Specialized Masters in Marketing Communications from ESCP Europe (Paris, France), and a BA in Corporate Finance from Beirut
Saint Joseph University (USJ). His professional thesis in communications, supervised by ESCP Professor Benoit Heilbrunn, was
dedicated to the study of the uses and advantages of fine arts integration to corporate communications. He is an avid enthusiast
of geopolitics, history, military affairs, espionage, aviation, cinema, Cuban cigars, wines, and especially music through piano,
composition, and orchestra conduction. He masters Arabic, French, and English perfectly, and possesses good command of
Spanish and beginners’ knowledge of Chinese. He is 41, married, and father of two children.
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