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THE STORY
OF CLEMENTINE

In 1666, Newton had the inspiration for his
theory of eravity whilst sitting under an apple tree.
In 2014, it turned out that it was, in fact, a CLemenmine® tree!
No matter how details in history might change,
fundamental lines and facts remain untouched.
We love to believe in that eureka moment, where a good
idea suddenly comes out of nowhere to the lone genius.
That's why we are sharing with you our CLemenmine® tree,
inspiring source of our fruitful creativity.



WHO ARE WE?

Ciementine® saL is a group of people who have
a crazy passion for creativity, which they
share with their clients in order to create
beautiful brands and to imagine different
communications. Thanks to its originality,
imagination, energy, and cheerfulness, our
agency managed to strongly impose itself on
the Lebanese market.

Today an  award-winning  agency,
Cuementine® has become an  undeniable
trend in the Lebanese communication
and advertising landscape. Our young
agency became a benchmark in the creative
industry and an obligatory passage to all
creative wishing to have a tasty, clever,
out-of-the-box, and unforeettable campaignine.




THE STORY BEHIND
OUR NAME

Our brand name's story can be simply told! When a
company that puts creative concepts for sale on the market
decides to give itself a name, or a mere tag, the least that
could be done is putting some efforts in order to deliver an
“out-of-the-box” naming. We hate dull brand names
consisting of putting dead letters one next to each other, a
very common thing in today's world of advertising.

We did opt for the very minimal name of CLEMENTINE®,
which has aninterestingbrand story totell. Asamatterof fact,
clementines are very acid fruits that leave evidence
wherever they are put. A clementine is never unnoticed
thanks to its strong color, taste, smell, and acidity. There's a
very strong coherence between the latter and our view and
philosophy of communication. We believe that a successful
communication should have all of that. Just like a
clementine, it has to be acid, strong, tasty, and colorful.
Crementine® is a name, which promises to deliver all of that!



OUR UNIQUE
POSITIONING

CrémenTine®  positions itself as a global, 360-degree
communication company, offering services that
cover the main fields of modern communications,
such as advertising, creative services, graphic
design, media planning and engineering, productions
(audio - video - photo), and more.

Our agency extends its services to any EDTH{;I_'“
institution, organization, or public organism and
proposes adequate solutions to any marketing
communications problematic.

360-degree communication constitutes
and soul of our agency. All of @ nur
based on a global approach to brands, more tha
merely creative boutique Eunrzﬁﬁ :




MISSION

Our mission at CLEMENTINE® consists
of bringing new, unique, fresh, clever, and
creative concepts to life while putting them
on the market in a non-conventional manner.
We are determined to provide our clients with
the business results they seek, as we offer
a different and global concept of creation
and advertising. With the elaboration of
“CLever CommunicaTion”, we are able to set their
name apart from the crowd.



VISION

Lebanese at heart, global in performance,
Crementine® strives to be recoegnized as one of
the most innovative, devoted, and productive
advertising agencies on the Lebanese and
Levant markets. Our agency will become
the ideal creative partner for any company,
institution, organization, public organism, and
political party or figure, eager to manage their
marketing and communications in a particularly
effective and clever way.




CORPORATE CULTURE

CremenTine® corporate culture is based on a system of values,
consisting of five strong pillars: creativity, excellence,
professionalism, ethics, and corporate social responsibility.
These words are behind each step we make. These values are
present in each brainstorming we lead, each contact we establish,
each relationship we maintain, and each delivery we make.



FACTS AND FIGURES
A staff of 17 communications EXPERTS

catering for a bouquet of more than "]0 CI.IENTS
for whom more than 200 TV CDMMERGIALS were produced,

and more than 250 NATIUNAI. EAMPAIGNS were led,
in B YEARS of operations.




SERVICES

As anintegrated advertising and communications
agency, CLEMENTINE® provides its clients
with a complete range of creative services and
marketing solutions, thus ensuring an effective
spread of their messages and a better reach
of their targets. We take pride in delivering

unrivalled passion as well as an attentive and
impeccable client servicing that is equal to the
service provided in a 5-star hotel.
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CREATION

Advertising concepts.

Art direction.

Copywriting.

Full campaigns management

GRAPHIC DESIGN

Brochures.

Flyers.

Stationery.
Newsletters.

All kinds of BTL items.

MEDIA PLANNING

Media strategy.
Media planning.
Media booking.

BRANDING

Naming creations,

Logo creations.

Logo uplifts.

Tagline andfor corporate baseline creation.
Creation of brand territories.

Development of visual identity guidelines.

PRODUCTION

Photo productions.
Print productions.

Audio productions.
TV productions.
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CLIENTS PORTFOLIOC

Cremenine® presently works for a very rich assortment of
leading Lebanese and regional accounts. These include
commercial brands, corporations, political parties,
political cabinets, ministries, public administrations,
non-governmental organizations, and fine arts entities.
Following is a selection of institutions and clients for which
the agency has worked.
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FINANCIAL
SERVICES

f BOCGOFINANCE
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AWARDS -

We take pride in our work and believe it's worth
all the time and effort. Apparently, a lot of r “
people agree with us. Within only 4 years of c s

“Ciever  Communicamon”, we have already won . t_LI.Llag

4 advertising awards.

Pikasso d'Or 2011 - Citizen Billposter Award - MITIATIVE

- gl e B ~ PIKASSO uLm*nm @
Tobacco Free Initiative
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www lebarmy.gov.Ib-01 87 44 93 <S\ysisd

nc i — =

B o N\ N o Pikasso d'Or 2011 - Supersize Bronze -
Ll e B B oh e B WAL Lebanese Army/ The Rangers Regiment
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Dubai Lynx Award 2011 - Film Bronze -
Lebanese Ministry of Youth and Sports

Pikasso d'Or 2012 - Citizen Billposter Award - YASA
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¥ LEBANON

CLEMENTINE Re [ PIKASSO = F‘?

Pikasso #NetworkOfHope Award 2015 -
“Hope* Lebanon” Campaign
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WORK
ILLUSTRATIONS

TV Commercials

Crementine has created and produced more
than 150 TV commercials for an assortment of
local and regional accounts. We invite you to
view a selection of our best work on our vimeo
account “ClémentineSAL".
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Search Channels for clementing

VLSO

JOIN VIMEO
FOR FREE

JCEN FREE

Virmeo
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Print

CLemenmine has created more than 500
print visuals related to various fields
and topics. Following is a selection of
our work.
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10 REASONS TO DO
BUSINESS WITH US

& A proven highly successful delivery.

& A highly professional, creative, dynamic, and
performing team.

B A solid professional track in the fields of
communication and advertising.

& A unique know-how of different fields and
their specific communications methods.

A one-stop-shop in which ideas are conceived,
produced, booked, and aired.

=

A unique sense of creating beautiful communications
that push people to react, dream, laugh, and love.

A firm audacity to deliver daring concepts and air them.

A very ethical business approach.

A very considerate client relation approach.

A high sense of excellence in each and every
product the agency delivers.

® © & & o
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Contact Us

& T/F00961 4930 110-00 961 4 930 114 | M 00 961 71 20 20 82
© info@clementine-lb.com @ clementinedb.com @ O O ® © @/ clementinesal
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